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CRITERION I 
 
 

1.3.2 - Number of courses that include experiential learning through 
project work/field work/internship during the year  
 
 

RASCI (BBA RETAIL) 
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 S 

No. 

Name Sem Job Role Father Name 
Mother 

Name 

Batch 

Start Date 

Batch 

End 

Date 

1.  
Neha Saxena I Internship 

Mr. Girish 

Kumar 

Mrs. Uma 

Devi 
09-11-2023 

30-04-

2023 

2.  

Khushboo I Internship 
Mr. Madan 

Lal 

Mrs. 

Gayatri 

Devi 

09-11-2023 
30-04-

2023 

3.  

Shweta 

Diwakar 
I Internship 

Mr. Rakesh 

Diwakar 
poonam 09-11-2023 

30-04-

2023 

4.  

Shweta 

Sagar 
I Internship Mr. Om Pal Guddi Devi 09-11-2023 

30-04-

2023 

5.  

Vineeta 

Bharat 
I Internship 

Mr. Bhramma 

Nand 

Nirmala 

Devi 
09-11-2023 

30-04-

2023 
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E-COMMERCE 

E-commerce (electronic comnmerce) is the buying 
and selling of goods and services, or the 
transmitting of funds or data, over an electronic 
network, primarily the internet. These business 
transactions Occur either as business-to-business 

(B2B), business-to-consumer (B2C), 
Consumer-to-Consumer or consumer-t0-business. 

The terms e-commerce and e-business are often 

used interchangeably. The term e-tail is also 
sometimes used in reference to the transactional 

processes that make up online retail shopping. 

In the last two decades, widespread use of 
e-commerce platforms such as Amazon and eBay 

has contributed to substantial growth in online 

retail. In 2011, e-commerce accounted for 5% of 

total retail sales, according to the U.S. Census 

Bureau. By 2020, with the start of the COVID-19 

pandemic, it had risen to over l6% of retail sales. 



(FOR THE PROJECT ON �GPAY� PROMOTING CASHLESS ECONOMY) 

NÀME: DR PRA Gy9RAWarPHONE N0.: 7Soo431234 

EMAIL ADDRESS: iu9 Aawal logi@ gmel.(on AGE: Hu 

Q1. ARE YOU A SMART PHONE USER ? 

YES 

aYES 
Q2. IF YES, THEN GPAY A USEFUL MODE OF PAYMENT? 

QUESTIONNAIRE 

Q3. IF NO, SELECT THE REASON FOR NOT USING ONLINE PAYMENT ? 

YES 

a) LACK OF TECHNICAL KNOWLEDGE 

Q4. IS GPAY TIME SAVING? 

a) YES 

b) NO 

REWARD 

b) NO 

Q5. IS G PAY ACCEPTED EVERYWHERE ? 

a) YES 

aES 

b) NO 

Q6. WHAT IS THE !MPORTANT CRITERIA TO CHOOSE GPAY ? 

a) DAILY 

bNO 

b) CASHBACK 

Q7. ARE THE ADVERTISEMENTS POPPING UP ON THE GPAY APP IRRITATES YOU ? 

b) CHANCE OF FRAUD 

b) NO 

09. HOW OFTEN YOU USE THIS APP ? 

c) MAYBE 

Q8. WOULD YOä RECOMMEND YOUR FRIENDS AND FAMILY TO USE GPAY ? 

o) WEEKLY 

c) OTHERS 

c) MAYBE 

c) MAYBE 

c) OTHERS 

^c) MONTHLY 

a. lay hot faoude Coth buch 

d) OCCASIONALLY 

O10. ANY SUGGESTION FOR FURTHER IMPROVEMENT IN GPAY TRANSTIONS ? 



WHAT IS PRIMARY DATA? 

Primary data is a type of data that is collected by 
researchers directly from main sources through 
interviews, surveys, experiments, etc. Primary data are 
usually collected from the source-where the data 
originally originates from and are regarded as the best 
kind of data in research. 

The sources of primary data are usually chosen and 

tailored specifically to meet the demands or 

requirements of particular research. Also, before 

choosing a data collection source, things like the aim of 

the research and target population need to be 

identified. 

For example, when doing a market survey, the goal of 

the survey and the sample population need to be 

identified first. This is what will determine what data 

collection source will be most suitable-an offline 

Survey will be more suitable for a population living in 

remote areas without an internet connection compared 

to online surveys. 



M.J.P. ROHILKHAND UNIVERSITY, BAREILLY
 A State University - Government of Uttar Pradesh

Accredited by NAAC with Grade ‘A++’

Result Sheet For B.Com. (Honors)  IInd Year
 EXAMINATION -2024 (MAIN)

PERSONAL DETAILS
ROLL NO 230201170017
NAME ZOYA HASHMI
FATHER'S NAME FARHAT ALI HASHMI
MOTHER'S NAME SHEEBA HASHMI
ENROLLMENT NO. 22146113

COLLEGE NAME SAHU RAM SWAROOP MAHILA MAHAVIDYALAYA, BAREILLY
CATEGORY  REGULAR

MARKS DETAILS
PAPER NAME PAPER CODE EXT.MARKS INT./PR. TOTAL

Group - A : Money and Financial System 13309 35/50 / 35/50

Group - A : Company Law 13310 30/50 / 30/50

Group - B : Cost Accounting 13311 32/50 / 32/50

Group - B : Principles of Business Management 13312 29/50 / 29/50

Group - C : Income Tax 13313 26/50 / 26/50

Group - C : Fundamentals of Entrepreneurship 13314 34/50 / 34/50

Group - D : Human Resource Management 13315 30/50 / 30/50

Group - D : Industrial Law 13316 36/50 / 36/50

P1 : Project Report 57878 84/100 / 84/100

TOTAL :336/500

Result :PASS

Note: The marks shown above are only for display purpose. In case of dispute, marks recorded in the University will be final.


